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COVER LETTER 

December 13, 2017 
 

Ohio Valley 
Opportunities 421 
Walnut Street 
Madison, IN 47250 

 
To Whom It May Concern, 

 
The Hanover College Business Scholars Program is pleased to present the consulting 
project for Ohio Valley Opportunities.  

 
This report includes: 

• Background Research 
• Client and Partner Survey Data 
• Internal and External Analysis 

 
Thank you for allowing us this opportunity to work with your organization. 

 
Sincerely,  

 
Daliah Altal 

 
Raelyn Cardwell 

 
Hannah McElroy 

Carson Bailey Hannah Collier Allison Montgomery 

Zach Barnes Victoria Ellingsworth Morgan Neighbors 

Katherine Booker Jade Gooch Mikala Poe 

Kelsey Brandvik Cassie Hendrickson Colin Smith 

Taylor Browning Amy Mattson Casey Virgin 

Levi Buck   
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EXECUTIVE SUMMARY 
 

Objective 

The main objectives of this project are to: 
• Assess the barriers to self-sufficiency that Ohio Valley Opportunities’ clients face 
• Identify gaps in services where needs are not met in the community 
• Identify areas where Ohio Valley Opportunities can offer additional services to decrease barriers to 

self- sufficiency for community members 
To achieve these three objectives, the Hanover College Consulting Team created two surveys, a Client 
and a Partner Survey, that quantify the main objectives, giving Ohio Valley Opportunities the necessary 
information for their organizational strategy. The Hanover College Consulting Team’s objective is to provide 
recommendations based on the findings from these surveys and secondary research. 

Goals 

Ohio Valley Opportunity is a nonprofit organization whose clients consists of working, low income 
individuals and families, hereafter referred to as clients, in three counties in Indiana: Jennings, Jefferson, 
and Scott. Ohio Valley Opportunities’ goal is to increase their clients’ quality of life and decrease the 
barriers to self-sufficiency in the community. The Hanover College Consulting Team’s goal is to provide 
recommendations to assist Ohio Valley Opportunities further meet the needs and address the problems 
of their clients. 

Results and Findings 

Client Survey 
Data collected from the client survey indicates that the majority of respondents are white, English 
speaking individuals not currently employed, who have primarily received a high school education. Of the 
clients that responded, 35% make less than $14,999 annually. Survey data identifies dental care for adults, 
disability services for adults, affordable housing, legal aid services, and medical care for adults as the most 
sought-after services in the community. 

 
Partner Survey 
Partner survey results conclude that legal aid services are limited in the community and providers are 
lacking in offering affordable housing. These are areas where Ohio Valley Opportunities could address 
current service gaps. 
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The Hanover College Consulting Team was fortunate to work with Ohio Valley 
Opportunities to conduct their Community Needs Assessment for 2017. 
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Here is a brief background of OVO as an organization and a general overview of how the 
Hanover College Consulting Team conducted research for OVO. 
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The report is separated into three parts that are vital in conveying the research and results. The 
first section is called “Background Research”. This section includes statistics on poverty at the 
federal, state, and local level. It also covers statistics on education, minimum wage, and various 
government programs. 

The “Survey” section covers the results and analyses for the two surveys sent out: the Client 
Survey and the Partner Survey. 

Next, the “Internal & External Analysis” section will discuss a PESTEL Analysis of the external 
factors that affect OVO’s performance and a SWOT analysis to explain OVO’s strengths, 
weaknesses, opportunities, and threats. 

. 
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This section will consist of background research relevant to the surveys and data collected. 
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The background research is divided into three subsections: Federal, State, and Local research. 
It is important to look at research on different levels when trying to understand the root causes of 
poverty. 
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Low income is correlated with level of education, where less education results in lower 
income. Additionally, less qualifications for jobs leads to people having lower paying service 
jobs. Having a larger household also increases the amount of income needed to support a 
family. However, only a few jobs are available to less educated people. 



P a g e  | 11  

 

 
 
 
 

 
 
 

Even though the national poverty rate is declining, there are still 22.8 million Americans living 
in poverty. Of those, 14.1 million are unemployed, which is more than the impoverished full-
time and part-time workers combined. The unemployed make up 30% of those in poverty. 
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The poverty level is dependent on how many people live in a household. This level increases 
by about $4,000 per person that lives in each household. Therefore, the more people in a house, 
the more money is needed for these people to live. 
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Indiana’s poverty rate was 14.1% in 2016, which is down almost half of a percentage point 
from 14.5% in 2015. This poverty rate ranks Indiana 30th in the United States. Indiana’s 
poverty rate is slightly above the national poverty rate of 12.7%. The state with the highest 
poverty rate is Mississippi, where 20.8% of the population lives below the federal poverty line. 
On the other hand, the state with the lowest poverty rate is New Hampshire at 7.3%. 
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Indiana’s unemployment rate as of October 2017 is 3.9%. Indiana, Montana, South Carolina, 
and Texas are tied for the 23rd lowest unemployment rates in the United States. The 
national unemployment rate is 4.1%, placing Indiana below the national average. Hawaii 
has the lowest unemployment rate of 2.2%, while Alaska has the highest at 7.2%. 
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In 2015, 32% of Indiana residents held college degrees. This is slightly lower than the national 
average of 33%. The key point to consider here is non-high school graduates have the highest 
chance of living in poverty. 
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The job market is different today than it has been in the past. The largest sector is education 
and healthcare, which requires a degree(s). Sectors not requiring a degree, such as forestry, 
fishing, and hunting, have declined leaving a smaller job market for people who do not have a 
higher education. 
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This slide discusses the local research conducted prior to the survey. The important points are 
that Scott has the lowest population but the highest poverty rate; Jefferson has the largest 
population but ranks second in the poverty rate and Jennings has the second highest 
population but the lowest poverty rate. 
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All three counties that OVO serves have a lower median household income than the average 
for Indiana with Scott being the lowest. Additionally, all three counties have a lower rate of B.A. 
degrees than the state average. In all three counties, the highest employment is in Production, 
Transportation, and Material Moving. 
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Indiana has a higher rate of poverty than the US (14.1 vs. 12.7). This coupled with the fact that 
the percentage of those in poverty has increased by 2% over the last 5 years is at least partially 
due to Indiana’s shift to jobs in education and healthcare. These jobs require a formal education 
which only 24% of Indiana residents have. This leads to further problems in counties where 
income and education level is already below the state average. 
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The following contains data from the two surveys sent out to residents in the tri-county area. 
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The purpose of the two surveys is to help find the poverty gap in the three counties. Through the 
analysis of this data, recommendations can be made about how to fix the main causes of poverty. 
OVO can use this information, not only to help reduce poverty in the area, but also for federal 
and state funding. 
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This section includes data and analysis from both the client survey and the partner survey. 
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The client survey was sent to residents in Scott, Jennings, and Jefferson County who are on 
OVO’s list of clients. These are people who use or have used OVO’s services. 
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The team sent out approximately 2,300 surveys. Of the total, 2,100 did not have return postage, 
while 200 did have return postage. The return rate for surveys without return postage is 14.1% 
and the return rate for surveys with postage is much higher at 61%. Survey Monkey was 
unsuccessful with a return rate of 0%. Based on these results, adding return postage can 
increase the likelihood that a survey will be returned. 
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As shown above, the survey addresses different parts of each current client’s life and needs. 
The survey starts with demographics to understand what kind of person OVO services and 
what the “typical” client looks like. It then moves on to what issues the clients face. This helps 
to understand what was going on in the community around the clients and if there are issues that 
OVO can address. It then digs in further to assess what services the clients currently use, what 
they need, and a ranking system of programs based on their need. This helps gauge what 
services the clients are using and whether these services are helpful or if there is more that 
OVO could do to help the clients. 
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The results showed that a surprising 99% of respondents reported being White and only 2% 
identified as Hispanic/Latino. The data under represents the Hispanic/Latino population in the 
three counties. To avoid this issue in the future, the team suggests offering the survey online in both 
English and Spanish languages. 
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The data shows that a large portion of the respondents reported being single and living in a 
household of 1-3 adults with varying ages of children. Knowing that OVO has clients who have 
families and may be older helps to address the current services offered. 
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Most people in these counties seem to have some high school education, but did not graduate. 
This is much higher than the amount of people at the state level who did not graduate high 
school (8%). 
There are very few people that have pursued higher education. In fact, the third largest group 
of people in the graph are those who have only received an education of below the sixth grade. 
Most of the people that are using OVO as a service do not have a vast educational 
background. 
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The percentage of people who are employed in the three counties is considerably low. The 
highest level of employment is in Jefferson County at only 14%. However, with the highest 
percentage of OVO’s client base being on disability, one can see that the people who need OVO’s 
services the most are those physically in need. Similarly, the second largest group is the retired 
community. They too may be experiencing physical disabilities that make it hard to provide for 
themselves. 
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In Jefferson, Jennings, and Scott counties, 4.8% of the population earns less than $10,000 a 
year. Meanwhile, of OVO’s entire client base, 44% make less than $10,000 a year. This puts them 
below the poverty line. At this point, it makes supporting a family without assistance next to 
impossible. 
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It is evident that people who are aged 19-30 pose a strong negative relationship with the inability 
to pay for utilities. This means that most people in that age group reported not being able to pay 
for their utilities. If OVO tries to address this issue, it would be meaningful to focus on people 
ages 19-30. 
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The larger the household is the more the client values certain things for said household. The 
main concern is obtaining seasonal clothing; this is most likely needed since the weather of 
Indiana is changeable. This could be considered especially important if the household has 
trouble financing heating and cooling. It is also important that the family is seasonably 
dressed. Ranked second for importance to families is the behavior of children. Since most of 
the clients’ highest educational background is high school, the behavior of a child in school 
can be considered a stepping stone to graduation and possibly higher education. 



P a g e  | 33  

 

 
 
 
 
 
 

 
 
 

The largest community issue is that wages are too low, or in fact nonexistent. The fifth largest 
problem is unemployment, which means people are actively searching for work, but they are not 
finding any. 
One can also see that health insurance is the second largest problem. This highlights the 
need for healthcare. 
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The top two community needs are health related. This illustrates that there are some essentials 
that are not being met regarding healthcare. The number one concern is dental care, which is 
often an issue with elderly people; thus this could be a large problem within the retired 
community, but it certainly is not exclusively so. The key thing to note is that every community 
could use assistance in regards to medical care. 
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OVO will not be able to fill every need, but becoming aware of what is essential to the people it 
serves is the first step to helping them. Based on the research, there is little difference between 
what each community needs; their problems and priorities are relatively the same. 
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The following includes the results, analyses, and key findings of the Partner Survey. The Partner 
Survey was sent out to OVO’s partners such as WIC, the Salvation Army, and the American Red 
Cross. Of the 82 surveys sent out, 26 were returned. The format of the survey was online via 
Survey Monkey. 
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A total of 42 partners were contacted by phone to participate in a survey of which 2 answered 
(4.8%). A SurveyMonkey link was also sent out to 82 partners of which 26 completed the 
survey (31.7%). Based on these results, the team recommends using SurveyMonkey in order 
to gather information from partners. The survey intended to determine what services are being 
provided and what programs have been discontinued. Comparing this information to the data 
from the client survey, OVO can fill in the gaps where a program is needed, but other partners 
are not offering it. 



P a g e  | 38  

 

 
 
 
 
 
 

 
 
 

It is important to note that a part of the poverty gap is a lack of legal aid services. It is ranked as 
one of the top 5 needs in the community and only one partner is currently providing it. Since 
recreational services for adults are something only provided by one partner and it is one of the 
top 5 needs, OVO could explore opportunities for providing additional recreational activities for 
adults. 
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According to the partner survey, the community is not adequately providing affordable 
housing, childcare, youth services and engagement, legal aid, or services for children with 
disabilities.  Interestingly, there are only two needs that are duplicated from the client 
survey: legal aid and affordable housing. These are two potential gaps in services. 
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When asked what the primary cause of poverty is the partners said drug abuse (41%), low 
motivation (23%), lack of jobs (14%), lack of life skills (13%) and low wages (9%). This is very 
different from the results of the client survey, where low/no wages (36%), lack of health insurance 
(18%), inability to pay for utilities (17%), drug abuse (15%) and unemployment (14%) were all 
cited as major causes of poverty. 
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The major takeaways of the client survey are that the causes of poverty are drug abuse, low 
motivation, lack of jobs, lack of life skills and low wages; the community is lacking affordable 
housing, childcare, youth services and engagement, legal aid or services for children with 
disabilities. 
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The following chart provides a general overview and comparison of both the Client and Partner 
Surveys. 



P a g e  | 43  

 

 
 
 
 
 
 

 
 
 

This chart helps visualize the key findings from both surveys. Legal aid services is an area of 
need, but not enough partners are providing legal counsel in this service area. Legal aid 
services are the fourth largest need in the Client Survey. The top three needs from the survey 
data already have programs provided by other community partners but may still be 
inadequate for this area. 
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The internal and external analysis shows how OVO is a strong company that has many 
opportunities to grow and expand. 

41 

 

 
INTERNAL & 
EXTERNAL ANALYSIS 
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PESTEL ANALYSIS 

 
 
 
 
 
 
 
 
 
 
 
 

Political o Government funding is limited 

Economic o Unemployment rate in each county is above the state average 
o Poverty rate is below the state average for Jefferson and Jennings county 

Sociocultural o Government assistance has a negative stigma 
o Diverse demographic in all three counties 
o All counties have a lower than average household income 

Technological o Limited communication with clients through internet/technological devices 
o Technological advances do not impact clients. 

Environmental o Unpredictable weather patterns that affect low income households 

Legal o Laws pertaining to minimum wage 
o Hiring laws: disability, criminal background, & demographics 

 
 
 
 
 
 

A PESTEL analysis is displayed in the chart above. A PESTEL is an environmental scan of the 
current market. Politically, OVO is very dependent on government spending and that could 
change at any time, there is a negative connotation to people being on government funded 
services, there is limited communication with clients through internet/technological services, and 
hiring laws may make it hard for current clients to find jobs and wean themselves off of OVO’s 
services. All of these factors could hinder OVO as it could add people to services and restrict the 
amount of money that OVO receives. It is necessary to address these possible environmental 
issues as it can change OVO at any time. 



P a g e  | 46  

 

43 

SWOT 

 
 
 
 
 
 
 
 
 
 
 
 

Strengths 
o Variety of programs to offer 
o Multiple central locations 
o Dedicated staff 
o Successful programs 

Weaknesses 
o Client dependency 
o Short-staffed 
o Minimal marketing and advertising 
o Low community awareness 

Opportunities 
o Government has increased funding in Head Start, 

CSBG, Section 8, and others 
o 16% of the population is below the poverty 

threshold in the tri-county area 
o Rural areas on average have a lower median income 

than urban areas 

Threats 
o Government funding cuts in EAP, DOE, and State 

LIHEAP 
o Economic decline/high unemployment rate 
o Negative connotation of using government funded 

services 

 
 
 
 
 
 

A SWOT analysis is displayed in the chart above. A SWOT analyzes OVO’s strengths, 
weaknesses, opportunities, and threats. Some of the strengths that the analysts used are the 
variety of programs currently offered, multiple locations central to the clients’ location, and a 
dedicated staff; however, some of the weaknesses were the clients’ dependency on the services, 
the lack of staff in the office to help, low community awareness, and lack of marketing. The 
opportunities and threats typically consist of factors outside of OVO’s control. Some 
opportunities are rural areas having lower incomes than metro areas, and the possibility of 
government funding increasing; if these were to come true then OVO would have the upper 
hand. The threats highlighted are an economic decline causing more people to become 
dependent on OVO, government funding cuts, and the negative connotation of receiving aid. 
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OTHER SLIDES 
This section includes the additional parts of the report that are not in the “Presentation” section of 

the document. These parts still contain information relevant to the project. 
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FEDERAL RESEARCH 

Welfare 
o 12.8 million Americans are on welfare, that is approximately 

4.1% of the U.S. population 

o $139 billion is spent welfare programs each year on 

average 

o It was reported that the highest average time spent on 

welfare was 2-5 years (27%) 

 
 

Background  
Research    

 
 
 
 
 

Average Time Spent on Welfare 
 
 

Over 5 years 
20% Less than 7 months 

19% 
 
 
 

7-12 months 
15% 

 
2-5 years 

27% 
 

1-2 years 
19% 

 
 
 
 

 

 
(“Income and Poverty in the United States:2015”) (“U.S. Poverty Statistics”) 

 

 

 

The statistical data is important because it shows the amount of welfare in the US. It is 
important to see the duration of time that Americans spend on welfare. Both of those statistics 
are in italics. 
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INDIANA RESEARCH 

Poverty by Age Groups 
o Poverty rates for every age group have increased, 

all around the same amount from the year 2011- 

2015 

o The highest increase in poverty rates by age group 

can be seen in those between the ages of 18 - 64 

years old 
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Background  
Research    

 
 
 
 
 

Poverty Rates by Age Group 
 

  769,000  

 
 

551,000 550,000 

 
409,000 

377,000
 

 
232,000 

 
 
 
 

5-17 YO 18-34 YO 35-64 YO 

Age Group 

2011      2015 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

182,000 
 
62,000 

 

65 and Older 

 

 

This slide shows the variation in poverty by age group in the state of Indiana. The information 
was used in this assessment to compare the past data to the current survey data. 

In 2015, out of the 6,417,418 residents in Indiana, 933,181 were in poverty. 14.5% of Indiana 
residents earned below the federal poverty level (26th in the US). 20.5% of children under the 
age of 18 living in Indiana were in families that earned less than the federal poverty 
threshold. 16% of working-age women living in Indiana were in poverty, compared to the 
11.5% of working-age men. 

 
 

In 2016, Indiana’s poverty rate decreased to 14.1% (30th in the US). The poverty rate of 
children, working-age women, and working-age men also decreased. (Indiana Report 
2016). 
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INDIANA RESEARCH 

Low Income/ Wages 
o Indiana is ranked 38th in average hourly wage 

o Indiana is ranked 39th in income per capita in the 

U.S. 

 
 
 

Background 
Research 

 
 
 
 

 

 
 
 

 

 

 
 
 
 

 

 
(“U.S. Census Bureau QuickFacts: Indiana”)  

 

Among all occupations in Indiana, the mean hourly wage for $20.64. However, for the 
largest industries in Indiana, the mean hourly wages are as follows: 

· $17.53 in production occupations 
 

· $12.06 for retail salespeople 
 

· $20.11 for educators and school administrators 
 

· $35.04 for healthcare practitioners 

 Average Hourly Wage 
(all occupations) 

Income per Capita 

Indiana $20.64 $52,314 

United States $23.86 $57,617 

 



P a g e  | 51  

 

 
 
 
 
 
 

 
 

This slide contains a list of partners in each county. 

  

PARTNER 
 

CLIENT 
SURVE 

Y 

 

 

 

 

 

 
 

 

 

Jennings Twp. Trustee 

 

 

 

 

 

 

 

 

o 

o 

o 

 

 

 

 
 

PARTNER SURVEY 

Partners 
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When looking at the relationships between education level and financial needs, it is apparent that 

there is a strong, positive correlation with having a low credit score. This means that people with 

lower levels of education tend to have low credit scores. 
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Financial Needs 
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CLIENT SURVEY 
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PARTNER SURVEY 

Top 6 Services Provided 
o The top service provided by partners was Education, followed 

by Community Support 

o The categories of Children’s Services and Health Services were 

reported equal at 17% 

 
 

  

 Surveys   
 
 
 
 

Top 6 Services Provided 
 

Advocacy 

Education 13% 
21% 

Housing 
13% 

 
Community 

Support Children's 

19% Services 

Health 
17%

 

Services 
17% 

CLIENT 
SURVEY 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

PARTNER 
SURVEY 

 
PARTNER ASSESSMENT OF JEFFERSON, JENNINGS, & SCOTT COUNTY PARTNERS, NOVEMBER 2017, n=26 

 

 

 

This slide shows the top six services provided by partners. The top six services are shown 
instead of five because all six of these services are close in number with advocacy and housing 
programs both at 13%. 
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OTHER RESEARCH 
This section includes additional background research not included in the final report. 

 
 

Client Survey 

Client Survey “Other” 

Comments Partner Survey 

Partner Phone-Interview 
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Client Survey 
The following pages consist of the original client survey that was mailed out to 2,300 residents in 

the tri- county area. Of the surveys sent out, 418 (18%) surveys were returned. 
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Client Survey Results 

The following pages are the complete numerical results gathered from information provided by 
low-income households through the Client Survey.  The survey data was collected by paper 

surveys and then entered into an online database through SurveyMonkey in order to aggregate 
and analyze the data. 
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Client Survey “Other” comments 
These are the comments residents left on the survey in any section that provided an “other” 

option. 
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Section titles refer to where the comment was found on the client survey. The clients’ exact wording 
is in quotation marks. A grammatically correct wording of the clients’ statement is in 
brackets. 

Employment: 

• “No summer work” [There is not available employment during the summer] 
 

• Unemployed because of “health reason” 
 

• In regards to country of employment: “Clark” [employed in Clark county] 

Education: 

• “Finished two years in college” [completed an associate’s degree/partial college] 

Household income: 

• Checked less than $4,999: “MUCH LESS” [household income is greatly below $4,999 annually] 

Other issues not listed on the survey: 

• “Have 2 children that need assistance at all time. Son in wheel chair and daughter has ADHD. 
Both have learning disabilities.” [ I have 2 children that are in need of constant assistance. My 
son is in a wheelchair and my daughter has ADHD. Both of my children have learning 
disabilities.] 

• “Help with household cleaning” [I need help with household cleaning] 
 

• “Job training/coaching for individuals with severe mental illness” [The community needs job 
training and coaching (programs?) for individuals with severe mental illness] 

• “Need extra help toward electrical and less on gas” [I need extra help paying for my electric 
bills. I need help in order to spend less money on gas bills] 

• “My need is just having enough money for items for a whole month-everything keeps going up-
Thank you.” [I need more money to pay for a monthly supply of items. The prices of everyday 
items keeps increasing. Thank you.] 

• “3 bedroom income based-housing 5” [I have enough income to support 3 people. I need to 
support 5 with the income I am making] 

• “Cannot afford internet” [I am unable to afford monthly internet] 
 

• “Electric and gas utilities, having trouble with paying them” [I cannot afford to pay my electric and 
gas utility bills, I am having trouble paying them] 



P a g e  | 92  

 

 
 
 
 
 

• “Telephone is too expensive. Won’t qualify for lifeline until January.” [I cannot afford my 
telephone bill. I will not qualify for lifeline until January 2018] 

• “Lack of insurance for eyes and teeth” [I do not have dental or vision insurance] 
 

• “Not having dental/vision insurance” [I do not have dental or vision insurance] 
 

• “Lack of income to pay rent” [I do not have enough income to afford to pay my rent] 
 

• “Landlords and don’t causing have homelessness” [I am homeless because of landlords] 
 

• “Sewage bills always $25 or $35 higher than water” [My sewage bill is more expensive than my 
water bill by $25 or $35] 

• “I am sober, 30 years coming from a city in Florida with a lot support” [I have been sober for 30 
years. I am from Florida, so I do not have much support here.] 

• “Very few drugs, alcohol, recovery meetings or rehab, usually a problem in small towns or 
rural communities” [There are very few options for recovery and rehab from drugs and 
alcohol. This is usually a problem with small towns and rural communities] 

• “Help paying car insurance” [I need help paying for car insurance] 
 

• “Inadequate legal help for single parents to get financial help from other parent” [There is 
inadequate legal help for single parents trying to get child support] 

• “1-disabled, 1-college, 1-has a baby going to have another” [I am supporting a household with 
one disabled child, one student in college and a mother of one who is pregnant with a second 
child] 

• “Affordable housing, decent housing for low income working people and seniors” [ The 
community needs affordable, decent housing for low income workers and seniors] 

• “On a fixed income, it is hard to pay bills sometimes” [Paying bills is difficult, because I am on a 
fixed income] 

• “Transportation for people who don’t own a car – to get to work (when find job)” 
[Transportation is needed for those who do not own a car. This way when they find a job 
they can get to work.] 

• “Need hearing aid and insurance doesn’t cover it” [My insurance will not cover the hearing aids 
that I need.] 

• “We could use 2 bottles of cooking gas from ellis gas and oil in North Vernon, IN 47265” [We 
need 2 bottles of cooking gas from Ellis Gas and Oil in North Vernon, IN 47265] 
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• “Poor community, low wages small town and no privacy when you need help, so some won’t 
get help” [We cannot get help, because we live in a small town with low wages. The small 
community offers no privacy, and some people are unwilling to get help due to fear of be 
stigmatized.] 

• “We have income from odd jobs and making ends meets but some months are tight and we 
can’t show income because of no W-2 for last ½ year so can’t get help with utility” [We are 
making ends meet but some months are very tight. We live on income from odd jobs that 
do not have W-2s. Because we have not had W-2s for the last six months, we are not eligible 
for help with utilities] 

• “Transportation times” [The transportation times are not conducive for my schedule] 
 

• “I’m Disabled” [I am disabled] 
 

• “I am very fearful about being out in the public alone. I don’t feel safe anywhere, not even in my 
own home. With terrorism, the drug epidemic and lack of gun control in America I don’t enjoy 
being around other people.” [I am afraid of being out in public alone. I do not feel safe anywhere 
not even my home. I am afraid because of terrorism, the drug epidemic and lack of gun control. 
I do not enjoy being around others.] 

• “I’m married to Jehovah God so I don’t know how to explain this” [I am married to God (Jehovah) 
so I cannot explain this] 

Reliable Internet: 

• “I cannot have internet now. There is a court case.” [I am not allowed to have internet because 
of my court case] 

• “No computer” [I do not own a computer] 
 

• “Landline and internet assistance” [I need assistance paying for my landline and internet] 

Reliable Telephone: 

• “Goes out when it rains” [My phone is not reliable, because it does not work when raining] 
 

• “Goes out when it rains sometimes” [My phone is not reliable, because it does not work when raining] 

Reliable Transportation: 

• “Do not drive” [ I am unable to drive] 
 

• “[Public transportation] too much for me now being disabled and divorced” [Public 
transportation is too difficult for me, because I am disabled and divorced.] 



P a g e  | 94  

 

 
 
 
 
 

• In regards to public transportation: “Cabs are WAY too expensive – catch a ride has no 
evening or weekend and some drivers are not nice!” [Cabs are too expensive and have no 
evening or weekend hours, and the drivers are not nice.] 

• “Rely on daughter to get me places” [I rely on my daughter to drive me places] 
 

• “Have take transit which is blessing or pay high prices just to go five miles to Scottsburg. 
Many people in Austin have to.” [I have to take the transit or pay high fares to go five miles to 
Scottsburg from Austin, as many people living in Austin have to do.] 

• “Transportation to doctors and drug store and grocery shopping a big problem also rent” [It is 
difficult to find transportation to the doctor, the drug store and to the grocery store. It is also 
hard to afford rent.] 

Family situation: 

• “Group home” [I am living in a group home] 
 

• “Group home” [I am living in a group home] 
 

• “My son is in jail for totaling my car so I don’t have his income to help” [My son is in jail, so I 
do not have his income to supplement expenses] 

• “Maria head of household other family living with” [Maria is the head of household, other 
family member are living with her] 

• “All children are grown up” [I had children, but they are grown up] 

Housing needs: 

• “Floor” [My house needs a new floor] 
 

• “Flood insurance” [My house needs flood insurance] 
 

• “Incontinent prob.” [I need a house that can accommodate my incontinence] 
 

• “Getting food in home” [I need help getting food in my home] 
 

• “No central air, broke, need news” [My house needs a new central air unit] 
 

• “Water leak (house)” [My house has a water leak that needs to be fixed] 
 

• “Senior citizen housing affordable – income based!” [I need access to income based senior 
citizen housing that is affordable] 
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• “Can’t find people willing to accept section 8” [There are not enough landlords willing to accept 
Section 8 housing] 

• “Car insurance, personal insurance” [I need car and personal insurance] 
 

• “Buying house” [I need help buying a house] 
 

• “I have plumbing and electrical repairs that need to be done on my home and am pretty much 
unable to pay for the repairs” [I cannot pay for the plumbing and electrical repairs my home 
needs] 

• “No heat, space heater only fireplace is using a rick a week” [I do not have heat. I am using a 
space heater and a fireplace that uses a lot of wood] 

• “CSL is taking my home of 21 years please help” [Country Squire Lakes (CSL, a housing 
community located in North Vernon, IN) is taking my home] 

 
• “Homeless as of Nov 14th” [I am homeless as of November 14th, 2017] 

Financial needs: 

• “Dental/vision insurance” [ I cannot afford dental or vision insurance] 
 

• “Barely have enough money to pay bills” [I cannot afford my bills] 
 

• “Identity was stolen” [My identity was stolen] 
 

• “Floor and roof” [I need a new floor and roof] 
 

• “My family and I are grateful for social problems and the assistance they give us. I have medicaid 
and medicare. We use snap, energy assistance and I’m on HUD trying to raise sons of my 
deceased daughter without the help we get it would be very hard to survive.” [“My family and I 
are grateful for social services and the assistance they give us. I have Medicaid and Medicare. 
We receive SNAP and Energy Assistance, and I’m on Section 8 trying to raise the sons of my 
deceased daughter.  Without the help we receive, it would be very hard to survive.”] 

• “Food utilities” [I cannot afford food or utilities] 
 

• “Utilities” [I cannot afford my utilities] 
 

• “Need to pay off bank account so I can open a new account” [I need to pay off my previous 
bank account, so I can open a new account] 

• “Savings” [I need help with a savings account] 
 

• “Savings” [I need help with a savings account] 
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• “Need help paying electric bill” [I cannot afford my electric bill] 
 

• “Disabled and trying to pay rent and utilities on SS check 755 a month” [I am disabled and 
cannot pay all my bills with $755 a month from Social Security] 

• “Some time social security is not enough” [My Social Security check is not enough] 
 

• “Paying rent and my bills with three kids to take care of” [I cannot afford to pay my rent and bills 
while taking care of three kids] 

Other needs not listed on the survey: 

• “Am 85- incontinent since stage 4 breast cancer. Chemo and Radiation hard to pay for 
incontinent pull ups and pads at least $45 a month.” [I am incontinent since having stage four 
breast cancer. I cannot afford Chemotherapy and radiation, and incontinence underwear and 
pads are at least $45 each month.] 

• “Transportation free” [Free Transportation] 
 

• “Need a new couch, springs are broken” [I need a new couch] 
 

• “Dentist that will accept Medicaid” [I need to find a dentist that will accept Medicaid] 
 

• “House insulation” [I need housing insulation] 
 

• “Help in monthly rent” [I need help with my monthly rent] 
 

• “Medicare doesn’t cover dental” [I need to find a dentist that will accept Medicaid] 
 

• “Need help finding section 8 or HUD housing” [ I need help finding section 8 or HUD housing] 
 

• “Food” [I cannot afford food] 
 

• “Help fixing roof, a car” [I need help fixing my roof and buying a car] 
 

• “Drug rehab” [I need drug rehab] 
 

• “I get $15 a month in food stamps, need more” [I cannot afford food with $15 a month in 
food stamps] 

• “If I could get any type of dental care. Maybe I could do something to help you. Thanks so 
very much.” [I need dental care. I could help you. Thank you very much] 

• “Like this it get wood to help me to stay warm and help pay my light bill, thank you” [I need 
help getting wood to say warm; I need help paying my lighting bill.  Thank you] 
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• “A home with a garage or large utility storage and minimal steps and less expensive heating. I have 
to depend on myself for all my needs. I really appreciate the energy assistance. Thanks.” [I need a 
home with a garage/storage area with few steps. I need less expensive heating. I have to depend 
on myself for all my needs. I appreciate the Energy Assistance. Thank  you.] 

• “I have a 27 year old son, need Christmas. No one will give him anything because of his age. He 
has to have help at the time. He’s just like a 6 month old baby.” [My 27-year-old son needs 
something Christmas. He is too old for other programs, but he needs assistant at all times 
since he is just like a six-month old baby] 

• “Help building a handicap ramp” [I need help building a handicap ramp] 
 

• “I need help with electric bill” [I need help paying my electric bill] 
 

• “I receive $101 snap credit a month. I am a smart shopper but I am not a magician. I always 
have to use some of my RSS every month for food.” [I need help buying groceries. $101 is not 
enough and I have to use some RSS every month for food] 

• “What I have to pay each month for water and sewage out in the country is ridiculous. I don’t 
even get trash pick up with it. I do buy a county trash card which is reasonably priced at $40 
a year.” [I cannot afford my sewage and water bills, since it is expensive for those who live 
in the country.  I do not even get trash pickup included with that price.  I purchase a county 
trash card, which is reasonably priced at $40 per year.] 

• “Public transportation” [I need public transportation] 
 

• “I would like to sign up for section 8. I live on disability. Hard on my budget.”[I need help 
applying for section 8 housing.  I am on disability, and housing costs are hard on my limited 
budget.] 

• “Eye care” [I need vision insurance] 
 

• “Weatherization on my home” [I need help weatherizing my home] 
 

• “I don’t know how to answer these questions?” [I do not know how to answer these questions.] 
 

• “Need help to do paperwork, make appt ASAP” [I need help with paperwork, I will 
make an appointment as soon as possible] 

• “Don’t know if I can have this [weatherization]” [I do not know if I am eligible for the 
Weatherization  Assistance Program] 
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General comments about the survey: 

• “OVO has helped me more than I can say! A wonderful program and I am so grateful I found it, 
thank you.” [OVO has helped me more than I can say! A wonderful program and I am so 
grateful I found it, thank you.] 

• “I love what the program does for me and how it has helped me live” [I love the benefits 
of the program and how it has change my lifestyle] 

• “Thank you for what you do” [Thank you for what you do] 
 

• “I don’t know how to answer all of these” [I do not know how to answer these questions] 
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Partner Survey 
The following pages consist of the original partner survey sent out to over 82 partner organizations 

and 26 (32%) responses were recorded. The survey was only sent out in an online format via 
Survey Monkey. 
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Partner Phone-Interview 
This section contains the partner phone-interview script followed by an interview transcript. The 

Hanover College Consulting Team called 42 partners, only two of which was willing/available to 
provide an interview. Here are the interview notes from these two partners. 
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Partner Interview Script 
 

1. Hello this is calling on behalf Ohio Valley Opportunities. 

a. (If contact person answers) The reason for the call is to discuss your partnership 

with OVO. If you have a couple minutes I would love to discuss what you do for those 

in poverty (or area of service). Is this a good time for you? Or is there another time 

that would work better? 

b. (If gatekeeper answers) Is (contact person) available? The reason for the call is 

regarding your services in connection with OVO. 

 
2. Questions 

a. Basic Info: 

i. What is your position/title within the organization? 

ii. What county or counties do you serve? 

iii. How long have you been serving the community? 

iv. What is the average income for your clients? 

v. How many people do you serve? Rough estimate? 

b. In-Depth Questions: 

i. What are your most successful program(s) in regard to meeting the needs 

of the community that you serve? What makes these program(s) 

successful? 

ii. Are there any programs that you offer or used to offer that were not as 

successful? Can you explain? 

iii. What do you believe is the biggest problem to why people are in poverty 

in the area that you serve? Examples: drugs, alcohol, education, etc. 

iv. Do you think there is a program that the community would benefit from? OR 

can you recognize a gap between what you offer and what the community 

needs? 
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November 10, 2017 
 

Organization: Second Stories 

Interviewee: Kim Taylor 

a. Basic Info: 

i. What is your position/title within the organization? Executive 

ii. What county or counties do you serve? Trimble, Jefferson, 

Jennings iii.How long have you been serving the community? 2 

years 

iv. What is the average income for your clients? Below poverty line 

v. How many people do you serve? Rough estimate? 30-50 

b. In-Depth Questions: 

i. What are your most successful program(s) in regard to meeting the needs 
of the community that you serve? What makes these program(s) 
successful? 

Baby Bucks rewards. Encourages parents to attend parenting classes for 
teenage or new moms and gives baby related rewards for it. 

ii. Are there any programs that you offer or used to offer that were 
not as successful? Can you explain? 

They are a new organization that has ben around for two years and 
are still experimenting. 

iii. What do you believe is the biggest problem to why people are in poverty 
in the area that you serve? Examples: drugs, alcohol, education, etc. 

Lack of education continues cycle of poverty, early pregnancy, and drugs. 

iv. Do you think there is a program that the community would benefit from? OR 
can you recognize a gap between what you offer and what the community 
needs? 

More child care and family activities in the community. 



P a g e  | 106  

 

 
 
 
 
 

OTHER ANALYSIS 
This section contains additional analyses not included in the final report. 

 
Jefferson County 

Analysis Scott County 
Analysis Jennings 

County Analysis 
Statistical Significance 
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Jefferson County Analysis 
 
 

The gender information is based off of who 
filled out the survey and their gender. 

 
 
 
 
 
 
 
 
 
 

The majority of the surveys returned were 
from clients 46 and older, while only a small 
percentage (3%) were from people ages 19-
30. This data suggests there is likely a 
better way to reach the 19-30 age group. 
They do not turn in many paper surveys. 

 
 
 
 
 
 

The majority of people in Jefferson County 
are unmarried. The second largest group of 
people are divorced. Only 16% of the 
population is actually married. This data 
could speak to the lack of opportunities for 
people to interact socially. This may be 
related to the need for recreational activities 
for adults. 



P a g e  | 108  

 

 
 

The majority of clients in Jefferson County 
only have a high school diploma or GED 
and the second largest percentage of 
clients did not graduate from high 
school. This supports the community 
need and recommendation for adult 
education programs and classes. 

 
 
 
 
 
 
 

Only 9% of clients in Jefferson County 
are actually unemployed and only 13% 
are employed. This leaves 78% of 
people who are either retired or on 
disability. The amount of retired clients 
in the county is directly associated with 
the needs in the community such as 
disability services, medical care, and 
transportation. 

 
 
 
 

A good amount, 44%, of people in 
Jefferson County are only employed 
part-time. With Only 13% percent of 
people being employed, nearly half of 
them are not employed full- time. 
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With better access to education, those underprivileged might have better opportunities with 
higher paying jobs in various industries. 
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Scott County Analysis 
 
 
 

The majority of clients who completed 
and returned the survey from Scott 
County were female. 

 
 
 
 
 
 
 
 

The 19-30 age group responses are even 
less in Scott County (1%) than they were in 
Jefferson County (3%). However, the 
amount of responses from the age groups 
65 and older and 46-64 are much more 
similar in Scott County than in Jefferson 
County. 

 
 
 
 
 
 

Again, the majority of people in the county 
are unmarried/single, implying a need for 
recreational activities. 
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The majority of people in Scott 
County do not have a high 
school diploma or GED. 

 
 
 
 
 
 
 
 
 

Only 7% of people in Scott 
County are employed which is 
6% less than Jefferson County. 
Their retired population is 14% 
greater than Jefferson County. 

 
 
 
 
 
 
 
 
 

Of the 7% of people in the county 
that are employed, 33% are only 
employed part-time. 8% of the 
employed population are only 
employed temporarily. 
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The annual household income in Scott County is slightly more varied than in Jefferson County. 
The majority of responses fall into the $5,000-9,999 range, but many more respondents 
reported having an income in the $15,000-24,999 and $10,000-14,000 range in Scott County 
than in Jefferson County. 
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Jennings County Analysis 
 
 
 

Again, the majority of people who 
filled out the survey are female. 

 
 
 
 
 
 
 
 
 
 

As seen in the other two counties, 
people who completed the survey in 
Jennings County are primarily older. 

 
 
 
 
 
 
 
 
 
 

The majority of people in Jennings 
County are single/unmarried. 
However, Jennings County does 
have a slightly higher percentage of 
people who are married compared 
to the other two counties. 
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The majority of people in Jennings 
County did not go to college or have a 
high school diploma or GED. 

 
 
 
 
 
 
 
 
 
 

Of the 9% of people employed in 
Jennings County, 43% of them are 
only employed part- time. 

 
 
 
 
 
 
 
 
 
 
 
 
 

Jennings and Jefferson County have a 
significantly lower percentage (~15%) of 
disabled respondents than Scott 
County. 
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The household income of Jennings County is much more comparable to Jefferson County. 
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Statistical Significance 
 

The following charts are regressions and multiple regressions of various variables that are cross- 
tabulated. This type of analysis helps us determine if a relationship between two variables is 

significant and what the relationship between them looks like. 
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The chart on the left is a multiple 
regression of multiple variables and 
the age of the respondent. Not all of 
these variables are significant, but 
some are. At the 95% confidence 
interval, the need for affordable 
housing is significant and poses a 
negative relationship of .059. This 
means as age decreases, the need 
for affordable housing increases by 
.059 and vise versa. Also significant 
at the 95% confidence interval is the 
need low credit score. The 
relationship here is -.109 which 
means that a low credit score 
increases the younger someone is. 

The variables “inability to pay for 
utilities” and “having past due bills” 
are significant at the 99% 
confidence interval. Both variables 
have a negative relationship with age, 
meaning as the variable increases, 
the younger the person is likely to be 
and vice versa. 
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Only two variables are significant when 
cross- tabulated with “house” which 
represent “household size.” The variable 
“children need seasonal clothing” is 
highly significant and poses a strong 
relationship of 1.83. This means the 
more people in a household, the 
stronger the need is for seasonal 
clothing. 

The second variable, “Receives 
Healthwise,”is extremely significant and 
also forms a strong, positive relationship 
with household size. The larger a 
household is, the more likely it is that the 
family receives Healthwise. 
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Still significant at a 99% confidence interval, a family’s inability to pay for utilities shares a 
positive relationship with household size. As household size increases, it is likely that the 
family will have a greater inability to pay for utilities. 

 
 
 
 

 

The relationship between clients who are using Healthwise and clients’ level of employment is 
negative. This means that someone who is unemployed is more likely to receive Healthwise and 
vice versa. This relationship is highly significant at the 99% confidence interval. 
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The need to pay bills on time and employment status share a beta of -.557 and is extremely 
significant. If someone is unemployed, it is more likely that they need help paying their bills on 
time. 

 
 
 
 

 

A strong, negative relationship exists between employment status and people who have a low 
credit score. People who are unemployed are more likely to need help raising their credit 
score. 
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